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Abstract: The research is to study the perception of students on Facebook. The objective of 
this study is to identify the influence of usefulness, ease of use, social influence, facilitating 
conditions and community identity on Facebook adoption. Identify the influence of social 
relations, work-related purpose, and daily activities influence on the purpose of Facebook 
usage. Identify the influence of communication, collaboration and resources and material 
sharing on the educational usage of Facebook. Identify the relationship between Facebook 
adoption with the purpose of Facebook usage. Identify the relationship between the purpose of 
Facebook usage with the educational usage of Facebook and identify the relationship between 
Facebook adoption mediated by the purpose of Facebook usage with the educational usage of 
Facebook. Quantitative approach is using to get the results from students of STML. The result 
show that the relationship is positive between the adoption, purpose and educational usage of 
Facebook. 
 




The social networking sites (SNS) had diffuse into the activity of daily living for the majority 
of the people with rapidly and turn into a crucial social platform for computer-mediated 
communication. SNS provided a new way of communicating, using computers and gadgets as 
a collaborating instrument to speed up the formation of the group and increase group scope 
and influence. Facebook is an online social network site and people will utilize Facebook to 
share their personal information, photographs, and even join in a group with their friends. 
Among the graduate students in the USA, over 90% of undergraduate university students use 
Facebook shows that the use of Facebook is now very prevalent. 
 
2. METHODOLOGY 
Primary data and secondary data are used to obtain the data and information needed. Primary 
data is collected using online survey by distributing through google form. Secondary data is 
used to gain data and learning in view of the degree for the research that can be applied to 
enable the research investigation to become more powerful and have numerous points of view 
through resources such as thesis, journals, articles or other data. Sampling design will be done 
by choosing 200 students in STML. In the survey, the respondent needs to answer the 
demographic profile, besides that, answer the question about the variable following the five- 



















Correlation of variables 

































































































































































**. Correlation is significant at the 0.01 level (2-tailed). 
PU= Perceived usefulness, PEoU= Perceived ease of use, SI= Social influence, FC= Facilitating condition, CI= 
Community identity, SR= Social relations, WR= Work-related, DA= Daily activity, CM= Communication, 




Regression analysis of variables 
 
4. CONCLUSION 
In conclusion, adoption of Facebook, purpose of Facebook usage and educational usage of 
Facebook have a strong and positive relationship. The world of higher education is changed in 
recent years and internet technologies had played a key role in this transformation. The future 
research can be focused and compare the data from different universities and colleges.  
Besides that, there are many types of SNS technology rather than Facebook and their use and 
impact on education will be different. 
 
5. REFERENCES 
Buckman, R. (2005). Too much information? Colleges fear student postings on popular 
Facebook site couls pose security risks. The Wall Street Journal, 81. 
Correa, T. H. (2010). Who interacts on the web? The intersection of users' personality and 
social media use. Computers in Human Behavior, 26, 247-253. 
C 
